According to the Google Survey we conducted on October 8th, 2013 — Fewer than 2%
reported Twitter as leading to most of their online spending. Here are the actual results:

SINGLE ANSWER

Which activity leads to MOST of your online spending?

Results for respondents with demographics. Weighted by Age, Gender, Region. (1045 responses) &
Winner statistically significant. €

None of the above 67.3% (+3.1/-3.3)

Email ——— 13.8% (+2.5/-2.2)
Facebook = 13.5% (+2.7/-2.3)
YouTube n—l 3.5% (+2.3/-1.4)

Twitter T 1.9% (+2.5/-1.1)
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Finding #1:

33.3% of online shoppers earning $100,000 to $149,000 reported that Email contributed
most to their online spending. None reported Facebook or Twitter as leading to most of their
online spending.

YouTube % | 5.6%

Facebook | { 0.0%

1 0.0%

Twitter
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Finding #2:

Email impacted the spending of shoppers earning $100,000 to $149,000 at least twice as
much as all other income groups

Email (150 responses)

?Overall

|
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$50,000-$74,999 I——!—I 11.4%
ssoososses [ 120

$150,000+ Insufficient data
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Finding #3:

All income groups reported that Email and Facebook led to most of their online spending.
Fewer than 2% of respondents reported that Twitter led to most of their online spending.

Email 13.8%

Facebook 13.5%
YouTube
Twitter

Results across all income groups
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How to Use These Charts

This research is copyright protected.

You may use the individual graphs included in this document to:
® Write news stories, articles or blogs
® Post online via social media or on your site

® Distribute the graphs via email, print-outs, or other media to your contacts and
colleagues

You may not:

® Alter the charts in any manner (aside from overall size) including, but not limited to,
removing logos and copyright information

® Sell the data contained herein or derivative works based in part or whole

For further permissions and copyright information, contact:
jack@awprotools.com
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